The Power of Fun F#4 R EHE

When most companies release a new product or service, they try to persuade people to buy it with catchy
slogans and flashy ad campaigns. But when it came time for Volkswagen to launch their latest innovation,
they decided to take a different route.
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The company decided to sponsor a competition called the Fun Theory based on the premise that the best
way to make people change their ways is to turn the decision-making process into a game. In this contest,
people were encouraged to submit their own video with ideas for making everyday life a little more fun. To
get users to take the stairs, in lieu of using the escalator, one person suggested turning each step into a
piano key. So anytime someone stepped on one of the black and white steps, it produced a musical tone.
As a result, the number of people who used the stairs increased by 66%. In another case, a speed camera
lottery was created as an incentive to get people to stop driving over the speed limit. Everyone caught
driving under the speed limit was eligible for the prize, and the experiment resulted in a 22% reduction in

speed at the intersection where camera was operating.
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All'in all, Fun Theory competition has been a major success. It has spawned more than 700 user-generated

videos. Many of these short films became popular, and the campaign has earned the company over 20
million YouTube views. With its creative campaign, Volkswagen has suggested that if you want people to

make changes for the better, all you really need is fun.
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—by Jamie Blackler

Vocabulary

release [r1 " lis] v. K1T: K%
persuade [po- * swed] v. iR, Wk
catchy [ * keetft] adj. ZhWrifi 5 ic
slogan [ " slogen] n. 15
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flashy [ ° fleef] adj. (I8 & 5t B R%E) SR 1)

campaign [keem " pen] n. 353}

route: [rut] n. (R anAERS 03I AT S 2L a means of reaching a goal
premise [~ premis] n. f#i%; i

escalator| * esko lete] n. HiEEHES

incentive [1n * senttv] n. #Jil; shAl

eligible [ * elrdzeb!] adj. &4 1)

spawn [spon] v. iR, R

user-generated ¥ & H K71

Idiom
in lieu [lu] of: HURIFEHE(W)) instead of



